THE AMERICAN LE MANS SERIES

Future 0f ALMS Based On New Technologies

American Le Mans Series
- launches its race for relevance

“This kaleidoscope of diversity is sports-car
racing, American Le Mans Series-style.
Elsewhere in motorsports, a dreary era of
enforced conformity has descended.”

Road & Track, June. 2007

Focusing on key messages

= Address 2 key messages:
- Relevance
- Alternative Fuels

=Target both national and local media

World Class
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Herta right at home with Le Mans

These cars, drivers
get passing grades
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Bringing the American Le Mans Series message to new markets
» Introducing and educating new media marketing about the American Le Mans Series

= Focusing in on growth and vitality of the American Le Mans Series
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“The demos of the ALMS would skew
above the NASCAR customer, but they
still may enjoy doing a lot of things
themselves....”

thebay

“...As we're continuing to drive the project
side of the stores and sell more premium
merchandise, all of that dovetails nicely
with the consumer who follows this series.”

-Robert Niblock, CEO, Lowe’s

Street and Smith’s SportsBusiness Journal
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Targeting Business Media — Increasing Your ROI
=Support partner involvement by delivering marketing messages to traditional business media
= Targeting both national and local business media:

- Street & Smith’s SportsBusiness Journal
- St. Petersburg Times
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